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Blogs are essential for

your personal brand

Weblogs or ‘blogs’ allow you to share your views,
ideas and thoughts with the rest of the world.
They provide a powerful device to enable you to
create and enhance the brand ‘you’.

he first known ‘ blog’ appeared on the web in December

1997. A year later, at the end of 1998, there were only

23 web sites that were of the same kind – constant ly

updated snippets of informat ion writ t en by one person.

It was not unt il t he middle of 1999 that software services were

provided to enable non-technical people to write their own web

logs (blogs). Since that t ime, the phenomenon of blogging has

risen exponent ially. Nowadays, around 400 blogs are added to
the World Wide Web every minute.

Blogs are web pages that can be updated quickly and easily by

anyone. You don’ t need special skil ls, nor do you need any

special software programs. If you can type, you can blog.

Typically, a blog consist s of several ent ries, called ‘ posts’ . Each

post can be anything from a few words, to several thousand

words. The posts can be about things you have seen, ideas you

have had, places you have visit ed – anything really. Some people

use blogs to record a daily j ournal of their l ife. Others use them

to promote their business. Some people use blogs to exchange

ideas or to get people interested in a part icular topic. There are

blogs on hobbies, sport s, management , families, technology –

you name it , t here will probably be a blog about it .

Blogs are here to stay

Blogging is not some ‘ f lash in the pan’ , here today, gone

tomorrow idea. It is permanent ; t rue the technology may

change, but the concept of blogging is likely to endure. That ’ s

because it provides an online alternat ive t o the diary, the

notebook or the fil ing cabinet full of clippings and notes. Blogs

can bring all of those things easily into one cent ral locat ion for

you.

Indeed, the business world is taking to blogging in huge numbers.

Some businesses believe that blogging is now an essent ial t ool in

their market ing and image. And don’ t j ust take my word for it .

T
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Business Week magazine recent ly ran a cover story on blogging

and said that blogging was a ‘ prerequisit e’ for business.

Many large internat ional businesses are turning their at tent ion to

'blogs'. McDonalds, for instance uses blogs within it s advert ising

campaigns; Disney uses blogging for it s Int ranet .

However, blogging has a 'bad name'. That 's because there are

many dreadful blogs. Many people j ust t ype in their daily

rout ines; who wants to read that they've j ust let the cat out?Or,

who wants to read some rant from a weirdo?Well, you can if you

want .

Blogging can be positive

Blogging can have posit ive aspects. For instance, look at

ht tp:/ / www.ell iot j ones.co.uk. Ell iot is my son; he was born on

24th November 1999 and has been blogging since before he could

read and write! OK, he's had some help from me. Each month,

Ell iot 's blog gets around 800 visit ors. Not that many, but most of

them are 'regulars'; nice that they care. But the real reason for

the blog is that it helps us keep in touch with family and friends
spread throughout the world. For instance, Ell iot has aunt ies and

uncles in the USA and in Canada, as well as friends in New

Zealand and Aust ralia. They all t ake a regular peek at the blog so

they can keep up to date with what 's going on; it 's so much

Business Week

magazine from

May 2005

http://www.elliotjones.co.uk/
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easier than let ters and cheaper than phone calls. But there's

another reason for running this site as a blog – it 's easy. If

suddenly we decide to add some text , we can do it in a few

minutes. However, if it were a t radit ional web site it would take

ages to set up a new page. With blogging, the whole process is

automated. Plus, it doesn’ t cost any money. With t radit ional

web publishing, you may need to get a web designer to change

the pages for you – and that would cost and take t ime.

Blogs show the world who you are

If you look at a blog, you get an instant idea of the person

behind the page. You can peek into their personalit y, from the

very words they write. You get an idea about their preferences

thanks to the items they choose to write about . In short , a blog

allows you to understand the writer and form a relat ionship with

them, if you become a regular reader.

For people who simply write a blog for entertainment or for

personal reasons this may not be a problem. But for the rest of

us, the fact that other people can view our blogs and find out

more about us could be a problem. What if a potent ial employer

checked out your blog as part of a j ob applicat ion? What if a

customer of your business looked at your blog and disliked you?
What if a colleague found it diff icult t o work with you after

reading your blog?As you can see, a blog reveals more about you

than you might want .

Conversely, a blog can have other effects. Potent ial employers

may look at your blog and discover you are j ust the person for

the j ob. Customers may find out about the real you and be more

will ing to do business with you. And your work colleagues may

discover that you could be more of a friend than they thought .

A blog allows you to show the world who you are.

Blogs are part of your brand

Clearly, showing the world who you are can have posit ive
impacts on your business and career. But having a blog means

that you have an addit ional piece of ammunit ion in let t ing

people who mat ter know more about you. For instance, you may

wear part icular colours, have a specif ic hairst yle and use

part icular accessories to help ident ify you. The mobile phone

you choose, whether or not you use taxis or a bus are all part of

the individual you reveal to the outside world. Everything you do

helps establish your ident it y.
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Having a blog is part of that ident it y format ion, so you need to

ensure your blog is consistent with your brand. This means your

blog needs to be writ t en ‘ from the heart ’ . Use your emot ions,

your inst incts and the real you to drive what you write in your

blog. Trying to be clever or business-like will mean your blog will

be too removed from your own ident it y and so it wil l not help

support your brand.

Take a look at ht tp:/ / www.tompeters.com. Tom Peters is the

world’ s leading guru on management . You’ ll see that his ent ire

web site is a blog. His brand as a management guru is well

established; he has been at the peak of his profession for

decades. Yet nowadays, he is using his blog as a cent ral

component in his brand management . Clearly if one of the
world’ s leading management thinkers is so keen on blogging, it

must be important .

But because blogs are an essent ial component of your personal

brand it means you should avoid using all t he ‘ default ’ values

and designs provided by the blogging services. Otherwise, your

blog will look j ust l ike another blog and it will not reflect your

individualism. For this reason, you should at least adapt the

templates provided by the blogging services, or design your own

pages or buy in a bespoke layout and style to match your brand.

The Tom Peters web site does not look like a t ypical blog, but it

is a blog nevertheless.

How to get a blog

By far the easiest way to get yourself going wit h a blog is to go to

ht tp:/ / www.blogger.com. Just sign up for a new account , which

is f ree, and then you can start your blog in a few simple steps. If

you wish to learn the details of using Blogger, you can get a

guide I have writ t en, called Quick and Easy Blogging from

ht tp:/ / www.blogskills.co.uk/ quick.htm. Indeed, it is perfect ly

possible to get your blog up and running within an hour.

There are alternat ive systems to blogging, such as TypePad,

WordPress and others. However, Blogger is by far the simplest

and is ext remely flexible. It is owned by Google and so comes

with the backing of a solid, internat ional business that knows a

thing or two about the Internet .

Whatever you do, though, you need to get blogging

fast. Businesses, employers and colleagues are

increasingly reading blogs to find out more about the

real person. If you don’t have a blog, you could lose out

to those peoplewho do, because your brand is not

completewithout a blog.

http://www.tompeters.com/
http://www.blogger.com/
http://www.blogskills.co.uk/quick.htm

